Sponsorship Program

On June 6 & 7, 2009

Roller-Montreal presents
the 6" Edition of
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on the Gilles-Villeneuve Formula 1 racetrack at the
Jean-Drapeau Park, Montreal, Canada

www.24inline.com
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1. Introduction

24hrs Inline Montreal is a unique, non-profit sports event
targeting inline skaters of all levels, in one 24-hour blast of
fun, friendship and healthy competition. Last year, over
800 skaters from throughout North America and even
Europe came together for this 24-hour challenge.

This document presents an overview of the event and then
explains the many ways in which you as a sponsor can
benefit from partnering with us. Whether you exhibit,
advertise, or both, 24hrs Inline Montreal is an unbeatable
opportunity: 24 hours of close contact with a large number
of skaters.

2. Event Summary

24hrs Inline Montreal is a relay race for teams of up to 10
inline skaters of all ages, all levels. Held on the famous
Gilles-Villeneuve racetrack, one of only two F1 tracks in
North America and just minutes from downtown Montreal,
the event offers an unequalled combination of fun, safety,
excitement and challenge accessible to all.

The goal of the race, for each team, is to complete as
many laps as possible of the 4.3 km (2.67 mi) course
within 24 hours. Competition comes from recreational
teams battling recreational teams, fitness teams battling
fitness teams, and so on. Race headquarters are the
Formula 1 paddocks, where every team has its own space
for rest and support.

Promoting good health and the sport of inline skating, this
race brings people together through the shared
experience of an endurance challenge. Many participants
have never before taken part in a race! Additionally, the
event contributes to a worthy cause by raising funds for

the Quebec Division of the Multiple Sclerosis Society of

Canada (75% of proceeds goes to the Division).

More than just an inline event, more than just a relay race,
24hrs Inline Montreal is about surpassing personal limits,
working with friends and discovering new ones, all while
immersed in an exhilarating yet easy-going environment
that is electric with the joy to be alive.
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3. Event promotion and media coverage

24hrs Inline Montreal is promoted through a number of channels with which your
company can be associated:

- A state-of-the-art, bilingual web site at: www.24inline.com;

- Promotion on over 50 skating web sites;

- Email campaigns to over 300 clubs and movers-
and-shakers in the skating world;

- Email campaigns targeting all participants from
previous years (over 1,000);

- Over a thousand flyers to be distributed at major
ice and inline skating events on the North
American East Coast, and on bike-paths
throughout Quebec;

- 24 hours of on-site exposure of your brand at the renowned Formula 1 Gilles-
Villeneuve racetrack;

- Live on-site broadcasts mentioning sponsors during the race;
- Local press coverage in the days preceding and following the event;

- Live TV coverage of the race by the top three Montreal TV stations.

4. Participant profile

By sponsoring 24hrs Inline Montreal, you will directly reach a community of inline skating
enthusiasts of all ages and skill levels. Here are a few statistics about them:

- The 24hrs Inline Montreal is now the second-largest inline skating race in North
America after the North shore marathon in Duluth, Minnesota.

- In 2004, 223 patrticipants in 27 teams, including one solo skater who completed 93
laps (405.4 km) and in 2005, 450 skaters grouped in 48 teams (a 147% increase).

- In 2006, over 600 participants in 78 teams, including 7 in the elite category (28+
km/h), 19 fitness teams (average speed between 20 and 28 km/h), 42 recreational
teams (20- km/h), and 10 solo skaters (a total increase of 182% over 2005).

- Average age is 33, a third of the participants are women and 20% are from outside
Quebec.

- In 2007, 800 skaters came to live the 24hrs Inline Challenge enabling us to give
$25,000.00 to the Diabetic Children’'s Foundation. We also had to honour to have
famous participants like ex-champion of speed skating at the Olympics Gaétan
Boucher, skaters from the National Inline Team and some of the short-track speed
skating team who will represent us at the next Olympics: Olivier Jean, Jonathan
Guillemette, Steve Robillard, Jeff Scholten, Francois Hamelin, and Mathieu Giroux.
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5. Program

For this fifth edition on June 6-7, 2009, 24hrs Inline Montreal will once again bring
together hundreds of enthusiasts and devotees of inline skating from across North
America and Europe. The preliminary program includes:

Friday, June 5
7:00 pm — Paddocks open for teams wanting to spend the
night (reservation mandatory)

Saturday, June 6
9:00 to 11:00 am — Registration of teams by their captains
11:30 am — Presentation of race instructions and rules
12:00 noon — Warm up lap for all participants
1:00 pm — Start of 24hrs Inline Montreal
5:00 to 8:00 pm — Supper

Sunday, June 7
1.00 pm — 24hrs Inline Montreal race finish
1:30 pm — Celebration lap for all skaters
2:00 pm — Award ceremony

Demonstrations of inline acrobatics
Demonstrations of inline acrobatics will be offered on Saturday.

Free trial of speed and recreational skates
Visitors and participants will be able try out a wide range of skates and inline gear by
major manufacturers.

Live DJs
More than a skating challenge, 24hrs Inline Montreal is an unforgettable, friendly event
with an electric atmosphere and lively music.

Prize draws
A variety of prizes will be drawn and participants will be encouraged to buy additional
tickets to benefit the Quebec Division of the Multiple Sclerosis of Canada.

24hrs Inline Montreal - 2009 Edition 4
www.24inline.com




6. Sponsorship Information
6.1 Why become a sponsor?

There are many great ways in which sponsoring 24hrs Inline Montreal will be of benefit
to your company:

- Take advantage of extensive media coverage before, during and after the event
(see section 3);

- Gain unique exposure of your brand in a large
community of both local and international
skaters, including 24-hour, non-stop display of
your banners and products on-site at the
renowned Gilles-Villeneuve Formula 1 race
track (over 1000 visitors every day);

- Associate your company with a well-run event
promoting an active lifestyle and the spirit of
teamwork;

- Be known as a sponsor of the only 24-hour skating event on this side of the
Atlantic, which is also a member of the Skating Events Network by Rollerblade.

- In addition, your company will help this non-profit race contribute to a worthy
cause, by raising funds for the Quebec Division of the Multiple Sclerosis of Canada
(75% of proceeds goes to the Division).

6.2 Sponsorship Packages

We offer four levels of sponsorship to meet your company’'s promotional needs. All
sponsorships include live on-site broadcasts mentioning sponsors during the race and a
display (with hyperlink) on the web sites of the event. Sponsorship gifts in supply or
equipment to raise additional funds for the Quebec Division of the Multiple Sclerosis of
Canada are also encouraged. Each sponsorship package is described below.

Lead sponsors (Price: To be discussed CA%)
This highest level of sponsorship, here's what you get as a lead sponsor:
- Your logo with a hyperlink will have primary exposure on all pages of the
24roller.com and 24inline.com web sites.
- Your logo will also be on all promotional material including event flyers and t-shirts
if applicable.
- 4 prime spaces of 2 sq. m. to display your posters or banners in the skaters’
village.
- Up to 40 sg. m. (400 sq. ft.) space (including 2 tables, 4 chairs and electricity) for
an outside booth at a prime location near the 24hrs Inline terrace and the
start/finish line.
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Exhibitors

This sponsorship level ensures that you get the booth space you need to present your
products or services effectively. The following chart presents the various outside space
and price levels.

Booth space* Price (CA%)
10 sq. m. (100 sq. ft.) $790
20 sg. m. (200 sq. ft.) $1,390

* Each booth includes two chairs, a table and electricity (tent not included).

Exhibitors will also have their logo with a hyperlink on the 24roller.com and 24inline.com
web sites.

Advertisers

Advertisers of 24hrs Inline Montreal can announce their products or services with
banners and posters at the skaters' village — in the middle of the action, right between
the track and the F1 paddocks (over a 1 000 on site visitors and over 600 skaters at the
event).

Advertising space* _
(2sq.m.- 20 sq. ft) | "rice (CA9)
1 display $350
2 displays $650

*Choice of banner and poster location is on a first-come,
first-served basis after the lead sponsors.

Team Sponsorship

You can also sponsor a skating team by naming it after your company name. In this
way, your company will be associated more closely with the event and its name will be
mentioned repeatedly in the results announcements during and after the race. If you do
not have a team, an existing team can be named after your company or product.

Corporate Tent (Price: 200 $CA)

Your tent will be, if possible, in front of the team of your choice and will be used by the
skaters. The tent can have your company/products name and logos. As opposed to the
exhibitor package, this sponsorship does not allow the selling of any merchandise.
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7. Contact

Once again this year, Roller-Montreal is organizing 24hrs Inline Montreal with the
collaboration of the Jean-Drapeau Park.

Roller-Montreal is a club for people in and around Montreal

who are passionate about inline skating. With members of

all ages and a wide range of interests, we enjoy the

camaraderie of the trails and the thrill of human-powered
speed. While some of us take part in races, most simply skate for fun and to stay in
shape. We always get together in a spirit of friendship and the joy of sharing our love of
the sport.

For more information on the 24hrs Inline Montreal sponsorship program or to purchase a
package, please make an online request at:

http://www.24inline.com/contact.php?topic=sponsoring

or contact :

Simon Clément

24hrs Inline Montreal
sponsors@?24roller.com
1-514-261-5955
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Appendix A - Overview of the Site

This map provides an overview of the site, located on the lower island below (lle Notre-
Dame) in the St Lawrence River. The Formula 1 track cover nearly the entire island, with

the home stretch passing between the Olympic rowing basin (long blue rectangle) and
the lake with Jean-Drapeau beach.
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